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The UK Authority on Seafood, Seafish, has achieved record results with their 2015 integrated digital 
campaign created by London branding agency Underscore. The wide-ranging results included a 
reach of over 121.1M consumers and an uplift of 12% in omega-3 health benefit awareness.

“Superfishoil not superficial” was created by Underscore to connect with target audiences of 
Seafish and contributed to a growth in unique website visitors by 290%, an increase in Facebook 
likes by 161% and an EAV of £298,305*, alongside a host of awareness increases including a 25% 
uplift in recommended weekly omega-3 intake.

“Superfishoil not superficial” was created by Underscore for the latest campaign in a series of 
initiatives by Seafish’s consumer facing brand ‘Fish is the Dish’, which is dedicated to seeing more 
people eating more fish more often. 

Marketing Manager of Seafish, Heather Middleton, stated that the campaign has been one of 
their most successful to date.  

“Our campaign has definitely been the most effective in terms of reach and response. The 
simplicity of message meant that we could promote the benefits of omega-3 to multiple 
audiences across the UK.” Ms Middleton said.      
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Following a rapid immersion into the UK seafood consumption habits, Underscore realised that 
simple swaps rather than massive diet changes would be the most effective way of influencing 
behaviours amongst even the non-fish consumers.  

“Superfishoil not superficial” allowed for the direct comparison of unhealthy choices to the 
benefits of the omega-3 rich foods, such as swapping a cottage pie to a fish pie. 

Two approaches to the creative were adopted including a high impact approach for national 
print media and digital media, and a softer style for in-store experiences where people are in 
purchase states of mind. 

Seafish is dedicated to a sustainable future for the seafood industry and through Fish is the Dish is 
able to celebrate fish and other seafoods as a healthy, delicious and easy meal of choice. They 
have partnered with Underscore on multiple projects and the next big collaboration will be on the 
2015 relaunch of National Seafood Week in October. 
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Contact
If you would like to discuss the opportunity to create such a campaign, please don’t hesitate to get in touch:

Name: Rachael Bradley

Email: rachael@underscore.co.uk

Phone: 0207 631 8400

About us
The underscore story began in 1999 and today our thinking has been tested by everyone from airports to 

embassies, and everywhere from Sloane Square to Shanghai. So what makes underscore different?

Maybe it’s about cultivation; whether in growing talent, feeding creativity or greenhousing ideas. Maybe it’s our 

thinking garden, where we think, create and plan as a team or in collaboration with our clients.

Maybe it’s our curiosity that leads us to ask the questions that others may not, so we find the answers that 

matter.

Who knows. Maybe it’s our exacting nature that drives us to those moments of inspiration. Or perhaps it’s that 

our brand stories form an emotional bond between a brand and it’s customer. It may even be that any brand is 

only as good as it’s experience; and ours is entertaining.

You could say it’s all of those things, or simply that we get underneath, that we add weight and we make a 

connection.

Because after all, that’s what an underscore does.

Hello there we’re Underscore. 
An award winning team of creative thinkers, 
branding experts & digital strategists. 

Nice to meet you.


